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In December 2023, Toronto's short-term rental (STR)
market exhibited significant growth and economic
impact, marked by notable shifts in listings and
revenue dynamics. Key findings reveal a resurgence in
both displayed and active listings following regulatory
adjustments and pandemic-related disruptions.
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23,000
Listing Dynamics

listings 
on airbnb

est. 9,900 actively engaged
Substantial recovery
from lows observed
during the pandemic &
post-regulatory
implementation periods.

MArket trends

revenue generation

TOp 10% of hosts = 43.8% of revenue

1% (459 operators) hosts  
= 15.4% of total earnings

$53 million in
revenue

$4,500 per listing  = 3x avg. monthly rent

REGULATORY IMPACT

2,360
units as full-time or medium-term rentals Lower
than the 6,130 units prior to the pandemic, but...

2x more than the estimate for
pandemic-era low point

Market composition
features entire
homes =
all airbnb listings

67.3% of
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conclusion
In conclusion, although Toronto's STR market has rebounded significantly, contributing to
robust revenue generation, it also poses considerable challenges and negative
impacts. The resurgence of STR listings, particularly commercial operations with 28-day
minimum stays to comply with regulations, indicates ongoing pressures on housing
availability.

Looking ahead, Toronto faces the imperative to strengthen enforcement and possibly
revise regulations to address the continued growth of non-compliant STRs. This proactive
approach is crucial to preserving housing affordability and stability, ensuring that economic
benefits from tourism do not come at the expense of local residents' access to housing.

Note: This research study, Short-term Rentals and Housing Affordability in Ontario, written by Dr David Wachsmuth, was
commissioned and funded by the Ontario Restaurant Hotel & Motel Association (ORHMA). The authors from the Urban
Politics and Governance research group are exclusively responsible for all analysis, findings, and conclusions.

$1.3 billion

housing market effects

STR activity influenced Toronto's
residential housing 

market, contributing to

Recent regulations have moderated this
impact, resulting in reduced average
rents compared to projected figures in
the absence of regulations.

in additional rent payments

STR activity = 2.4% rent growth,

but Less than
Ontario-wide
average

policy effectiveness & challenges

By the end of 2023, rents in
Toronto were an average of
$52-$64 lower than they
would have been if the City had
not implemented its STR rules. 

$648.8 - $801.6 million
in savings annually

However, the rapid resurgence of commercial STRs
poses a renewed challenge to regulatory efficacy.

2.7%-3.3% decrease:

avg. rent = $1,865
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Source: Wachsmuth, David (2024). Short-term Rentals and Housing Affordability in Ontario. Urban Politics and
Governance research group, School of Urban Planning, McGill University.
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